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Victoria Eardley
MARKETING DIRECTOR

Victoria Eardley is the Marketing Director at the Foundation for Government 
Accountability, where she leads the creative, digital, and distribution 
operation, devising and executing strategies to market FGA’s mission toward 
target audiences.

Prior to her tenure at FGA, Victoria operated as an independent contractor, 
specializing in policy research and collaborating with various policy groups 
within the conservative communications and public relations sector. Victoria 
holds a Master of Arts in Public Interest Communications from the University 
of Florida and a Bachelor of Arts in Applied Communications and Political 
Science from Cedarville University.

Pairing her talents with her passion for serving others, Victoria is driven to 
help others end the cycle of dependency, create security for their families, 
and pursue the American Dream. Her work has been featured in The Wall 
Street Journal, The Dallas Morning News, USA Today, The Federalist, National 
Review, and more.

When she’s not working, Victoria dedicates her time to running, reading, and 
volunteering at her local church and pregnancy resource center. A member 
of Prestonwood Baptist Church and a Florida Gator fan, Victoria and her 
husband, John, reside in North Dallas, Texas. 

Why does  
Victoria 

 love FGA?

“FGA’s multi-state and national approach
to welfare, health care, and work policy
is uniquely focused on helping millions to
experience the life-changing power of work.”

thefga.org/victoria-eardley


